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Single Module

Digital Display & 
Video Advertising

The Digital Display and Video Advertising 

course helps participants to implement 

effective Display and Video Advertising 

campaigns into their marketing 

campaigns, and provides best practices 

for doing so. It then teaches participants 

how to set up, manage a YouTube 

channel, and how to use the platform’s 

features effectively.

The module covers the core concepts 

and terminology associated with digital 

display and video advertising, and 

explores what is involved in developing 

and managing effective ad campaigns. 

Participants will learn the concepts, 

practical creation process and 

terminology associated with Digital 

Display and Video Advertising. The 

course also explores the step-by-step 

process of developing and implementing 

effective Video and Display Ad 

campaigns. 

Participants will learn about the tools 

and gain the knowledge they need to 

build an audience for their videos, and 

demonstrates how to use YouTube ads 

and other platforms such as Instagram, 

FaceBook and TikTok in your campaigns.

Topics covered include:

•	 Key Digital Display & 
Video Concepts

•	 Benefits of Digital 
Display and Video

•	 Challenges of Digital 
Display

•	 Business Value
•	 Running Effective Ads

•	 Ad Formats
•	 Ad Features
•	 Ad Display Frequency
•	 Campaign Planning
•	 Campaign Steps
•	 Target Audience
•	 Campaign Objectives
•	 Campaign Budget

•	 Creative Formats
•	 Targeting
•	 Tracking your 

Campaign
•	 Optimising the 

Campaign
•	 Laws & Guidelines



I look after a few groups on social media, and I 
am trying to implement some of those into the 
company I work for.  So, videos on Instagram, 
Facebook updates etc. Marriott the subject 
expert was absolutely fantastic, he made it 
very clear, I knew bits, but he taught me the 
important bits to which I have already started 
implementing. My advice to anyone thinking 
about getting upskilled on what is out there, 
then get in touch with London School of Digital 
Marketing. 

Tim Clarke
Account Executive at IHC

Read Tim’s story at:
londonschoolofdigitalmarketing.com



Certification

London School of Digital Marketing’s syllabus 
defines the framework of knowledge, skill and 
competency required to meet the current and 
future demands of the Digital economy, and 
our practical, industry-driven qualifications are 
recognised as the international standard in 
Digital Marketing certification.

This award has been credit rated by SQA at Level 4 on the 

Scottish Credit and Qualifications Framework (SCQF). SCQF 

level 4 corresponds to level 4 on the European Qualifications 

Framework (EQF).



Syllabus Advisory
Council

The module will introduce you to the most important and 

transformative aspects of digital marketing, delivered by the 

industry’s leading practitioners.

All of your lecturers are specialist professionals in the digital 

marketing sector, running and delivering online marketing 

campaigns, using the latest tools and techniques on a daily basis.

They help to create and validate our modules as well as teach 

them, so your lectures will be based on our formalised syllabus of 

learning overlayed with their real life experiences, examples and 

case studies.

SYLLABUS AND CONTENT ADVISORY COUNCIL MEMBERS INCLUDE:



UK: +44 20 3770 9302
WhatsApp: +44 77 2719 0609 

info@londonschoolofdigitalmarketing.com
www.londonschoolofdigitalmarketing.com

For more information or to register 
for a course please contact us.
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